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Medical schools can play central role in health promotion because: (1) they are centers
that provide medical service, conduct research and provide education; (2) they can influence
professional practice in other institutions and social groups; and (3) they can reach a large
sector of the population. “Scope of Health Promotion” in medical schools may be conceptualized
as a three - dimensional combination of the population-activity-strategy axes. The population
axis includes their health care personnel, patients and relatives, and communities under their
jurisdiction; while the activity axis includes health-care service, teaching and training, and
research. Lastly, the strategy axis comprises awareness, life style change, and supportive
environment. Using this “Scope of Health Promotion” as a pragmatic conceptual framework, a
lot variety of health promoting activities that reconcile with the mission of the organization can

be initiated and launched within the medical school environment.
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